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After a career in the academic and corporate business world, Dirk

Prinsloo

established Urban Studies in 1990, which specializes in market-feasibility studies and
property-market research. Urban Studies is recognized as one of the best-known
urban market-research companies in South Africa, having completed more than 1,200
retail studies over the last 23 years, including primary research conducted After a
career in the academic and corporate business world, Dirk Prinsloo established Urban
Studies in 1990, which specializes in market-feasibility studies and property-market
research. Urban Studies is recognized as one of the best-known urban marketresearch companies in South Africa, having completed more than 1,200 retail studies
over the last 23 years, including primary research conducted at more than 240 shopping centers.
From the University of the Orange Free State, Dr. Prinsloo obtained BA, BA (Hons) and MA degrees,
the latter two with distinction. He also completed D.Litt et Phil in 1983 at Unisa and a year later passed
the property examination of the Board of Estate Agents. In 1988, he completed (with distinction) Unisa
Business School’s Advanced Executive Programme.
Dr. Prinsloo is a lecturer for various South African Property Owners Association (SAPOA) and South
African Council of Shopping Centres (SACSC) courses, Technikon SA and a number of universities, as
well as an external examiner for numerous master’s and doctoral theses. He is also a regular guest
speaker/contributor at conferences, newspaper editorials and radio discussions. A member of numerous
organizations including the Editorial Board of ICSC’s Retail Property Insights, Dr. Prinsloo has also been
heavily involved in the SACSC: Vice President, 2004 to 2006; Chairman of the Research Committee,
2009 to 2013; and Chairman of the Research Conference Organizing Committee (2011-2014).
For further information, please contact dirk@urbanstudies.co.za.
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